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Myrtle Beach MSA Employment
Jan. 1990 — Sept. 2009
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Tracking Local Hospitality Industry
Trends

 Measuring Spending
— 1% Hospitality Fees on Food, Rentals, Admissions (cities,
unincorporated areas)
— 1 %% Countywide Hospitality Fees
— 1%% Local Accommodations Taxes
— 2% State Accommodations Taxes
— 5% State Admissions Taxes
— Total Gross Retail Sales

 Measuring Employment
— BLS/SCES Data on Jobs by Industry:
« Accommodations
* Food and Beverage
« Arts and Recreation
* Measuring Visitation
— Occupancy Rates, Average Daily Rates, RevPAR
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Horry County Gross Retail Sales
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Horry County Gross Retail Sales
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Tracking Spending via
Hospitality Fees



Combined 1% Hospitality Fees
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Combined Local 1% Hospitality Fees
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Combined Local 1% Hospitality Fees
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Share of Hospitality Fee Collections
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$ Thousands

$ Thousands

City of Myrtle Beach Hospitality Fee
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North Myrtle Beach Hospitality Fee
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Horry County (Unincorporated) 1% Hospitality Fee
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Surfside Beach 1% Hospitality Fee
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Tracking Spending on Lodging
by Local A-Tax Collections



Combined Local 1/2% A-Tax
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Combined Local 1/2% A-Tax
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Share of Local A-Tax Collections
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$ Thousands

$ Thousands

City of Myrtle Beach 1/2% A-Tax
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City of North Myrtle Beach 1/2% A-Tax
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Horry County (Unincorporated) 1/2% A-Tax
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Surfside Beach 1/2% A-Tax
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Tracking Food and Beverage
Spending



MB and NMB Hospitality Fees: Food
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Tracking Spending on
Admissions



MB and NMB Hospitality Fees: Admissions
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The Larger Context
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Hospitality Spending as a % of Total Retail Sales
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Myrtle Beach MSA Employment Trends
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Myrtle Beach MSA Total Employment
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